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LeadershipediTOriaL

NEw bEgINNINgS 
Welcome to the first edition of Talkrite in this brand new format. Our theme for this 
first quarterly edition is New beginnings. I believe very aptly so…

A gROwINg COMPANY
We are a growing company. About three years 
ago Timrite employed only 300 permanent 
staff members. The executive committee 
decided to convert all contract workers, who 
worked for labour brokers, into permanent 
Timrite employees. This indeed signalled the 
birth of a new company. Today, we are close 
to 1,300 permanent employees. 

NEw INITIATIVES
Our leadership team has embarked on a 
number of initiatives to achieve its vision 
of creating a Timrite that all of us can be 
proud of. We bring you this new Talkrite with 
great anticipation to share these initiatives. 
It covers the latest information about our 
operations, our marketing and business 
development plans as well as our safety, 
health and environmental (SHE) initiatives. 
We also demonstrate Timrite’s heart for its 
people with various community outreach and 
people stories. 

A FRESH APPROACH
Effective communication is an essential 
ingredient of business success. Therefore 
Timrite has put renewed focus on 

The Talkrite editorial team members are from the left Shadi Moabelo, Mahlako Mphahlele, Mish Mogale, 
Nel Mondi and Natasha Fields.  Insert photos: Lisa Venter (left), Deane O’Haughey, Modiehi Mofokeng and 
Thembeka Shabangu.

wIN! wIN! wIN!

gOOD PERFORMANCE, 
DESPITE TOUgH TIMES

Colleagues, I am pleased 
to share with you in the 

first improved issue of 
Talkrite, that we performed 
excellently during the past 

year and that our plans are 
firmly in place to meet our 
targets for the year ahead. 

PAST YEAR SUCCESSES
We achieved the following successes in the past year, despite the five month platinum 
strike, a three week internal production interruption and a major fire at Satico Plantation:
• Shareholder - The successful integration of Thebe as our new empowerment 

shareholder into Timrite’s business. 
• budget - We achieved 95% of our profit target as a result of new business and cost 

saving initiatives. 
• Safety - We achieved a new safety record with the lowest Lost Time Injury Frequency 

Rate (LTIFR) ever at 0.3.
• bonuses - Thanks to everyone’s commitment and hard work we could pay bonuses to 

all employees. 

NEw YEAR TARgETS 
The business environment is tough for our gold and platinum mining 
clients as commodity prices are at a five year low and costs such as 
electricity and labour continue to increase.

Despite this situation, our target for the new year is to grow our 
turnover by 11%.  It must be backed by continued cost saving; 
optimising our operations; further improve safety; enhance 
communication and relationships with all employees; upgrade 
facilities at all operations; product development and the training and 
development of employees.  

FIRST QUARTER ACHIEVEMENTS
Today, I am excited to report that we have achieved our targets 
for the first quarter of this year.  We have already increased our 
revenue by 9% above budget and further improved our safety 
performance to a LTIFR of 0.26 with no incidents recorded.  As you 
will know, we have launched a communication audit and subsequent 
communication strategy of which the revived Talkrite is part.  Then 
we also commenced with upgrading facilities for our employees at all 
operations as part of an ongoing programme.

LET’S FOCUS
Thank you for your support during the past year. I call on you to please 
assist me and Timrite’s management team to achieve our targets as 
promised to our board and shareholders. Let’s continue to focus on 
what we can control – safety, cost effective service to our clients and a 
positive company culture. 

All the best!

Theunis bester
CEO

Win big with Talkrite in the month of September!  This is your chance to win this popular 
prize.  Just read through our interesting news and views in this issue, write the answers and 
your personal detail on a blank piece of paper and send it (physically, via fax or email) to the 
Communication Buddy in your area (see their contact details on page 9), before 1 October 2015.  
The first correct entry drawn will be the winner of this useful and stylish Timrite branded sports 
bag. It could be you!

TRUE or FALSE?
1. A graphic illustration of our strategy is on 

the back page. 

2. We achieved a new safety record recently.

3. MT Sawmills – The Back End sawmill 
production is not on target.

4. TempRite is a reusable temporary steel 
prop used in mining.

5. 75,4% employees like the work they 
currently do.

NAME:

POSITION:

COST CENTRE:

CONTACT NUMBER:

communication in the workplace. We 
have launched a communication audit 
to establish the effectiveness of Timrite’s 
current communication situation and to put 
interventions in place to improve on gaps. 
Read all about it on page 8 and 9.

OUR FUTURE DIRECTION
Make sure you don’t miss the graphic 
illustration of our strategy on the back page. 
This will not only enhance understanding of 
our future direction, but it will also help you 
to remain on board. 

wE INVITE YOU
We as the editorial team hope that you will 
enjoy reading it, as much as we enjoyed 
putting it together. We invite you to share 
news from your neck of the woods. Contact 
Natasha Fields at 011-457-1600 or any of the 
Communication Buddies in your area  – their 
contact details are on page 9.

The Talkrite editorial team

TRUE     FALSE
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OPERATIONS – ACHIEVEMENTS 
AND CHALLENgES
“We should ensure that integrity is embedded in our business, in our processes 
and that it reflects in our behaviour as employees.  This means acting responsibly 
as individuals and as a company.” These are the words of Mike Botha (operations 
executive) sharing a key message with employees to ensure operational success. 

OPERATIONS – KEY RESPONSIBILITIES
The key responsibilities of Operations include managing the Back End and Front 
End operations.

Back End operations:
• Sourcing raw material for all our sawmill operations.
• Managing the forest and standing purchases of raw material.
• Managing of all sawmills – Yaverland in White River, Kemp in Piet Retief, Satico 

on Road 38 Louws Creek and Ramanas Mills in the Hazyview area.
Front End operations:
• Managing the manufacturing facilities to supply the mining industry with 

support. These facilities include Friedesheim, Mponeng and Westonaria. 
• Delivering products on time, in the correct quantities and quality. 

MT Sawmills

Sawrite

Forestry – Raw matrial

•  The Back End sawmill production is on target
•  Forecast looks good. Waiting in anticipation for mining wage negotiation outcomes

•  Just below budget, but will catch up with the new mill that is in commissioning phase
•  Forecast sales look promising

•  Great year, exceeding budget production by 10,719 tons at the end  of June 2015

1 Shaft
Terramac factory

1 shaft Nimrite factory

• The factory exceeded budget units due to higher demand from Impala (working in on 
Saturdays for the December Christmas break)

• Slightly below budget due to lower demand for the 171 Nimrites at 1 shaft (period    
April – June 2015)

MANUFACTURING – QUARTER 1 – GOLD REGION (FRONT END)

Friedesheim

Mponeng

westonaria

• The factory has produced units in line with budget

• The factory is under on units as Kopanang and Kusasalehtu have not reached budget, 
even though there is an increase on the mats to Great Noligwa. The opening stock in 
Timber Composites was also very high at the beginning of the year

• The factory is under on units due to NimRite being down and the MatSettter (Grout) 
projects not started yet

MANAgINg OUR 
bIggEST ENEMY – 

Satico Plantation, close to the Swaziland border, experienced the worst fire in recent 
years in September last year. Altogether 2,078 hectares of plantation were burnt and 
damages amounted to more than R40 million. What are the lessons learned from this 
terrible experience? How can it be prevented in future?

FIRE PROTECTION
“Our main focus is to improve fire awareness among our workers and neighbours. Apart 
from awareness talks at surrounding schools, we organise a main event in May every year. 
The government, SA Police, disaster management, local municipalities and community 
leaders attend the event. The day covers various talks, fire-fighting demonstrations and also 
a drama that addresses the importance of the human element,” Pieter said. 

The day does not only make them aware of the hazards, but also what to do, whom to 
contact, procedures to follow, legal implications, consequences and their own safety. 

FIRE-FIGHTING
Timrite added the following items to our existing fleet:
• A Land Cruiser strike unit with the capacity of 600 litres as permanent stand-by.
• A Toyota hino fully equipped fire-fighting unit with the capacity of 4,500 litres.
• Two bulk water supply units with a capacity of 11,000 litres each. 

“Fire protection and fire-fighting are usually 
the main focus areas to improve. Our fire 
awareness campaign is very important. It 
doesn’t help if we have good fire-fighting 
capabilities if we cannot prevent it. We don’t 
want a fire in the first place,” said Pieter le 
Roux, forestry manager at Satico. 

THE FIRE
The fire, which spread quickly and was 
extremely difficult to contain, was eventually 
brought under control after the sixth day 
when weather conditions changed for the 
better. Altogether five government supported 
Working for Fire teams assisted our Satico 
Mill employees.

 “There are many stories of relentless 
commitment by our Satico staff. Fortunately 
we did not sustain any Lost Time Injuries 
during the cause of the fire,” Pieter said. 

FIRE

Activities at the Fire Awareness Day on 16 May included fire-fighting demonstrations and traditional 
dancers.

Altogether 77 different fires 
destroyed 2,078 hectares 
of plantation at Satico in 
September last year. 
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The finals of an internal soccer game took place at the Fire Awareness Day to add fun to the event. The 
winners, Satico Mill, walked away with R7,000 prize money, Kanyiilanga Trading with R3,000 and Rhino 
Forestry with R1,000.

MANUFACTURING – QUARTER 1 – PLATINUM REGION (FRONT END)

PRODUCTION - QUARTER 1 (BACK END)

Mike Botha, operations executive
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SHE DEVELOPMENTSBUSINESS DEVELOPMENT

IDENTIFYINg NEw 
MARKETS TO ENSURE 
FUTURE gROwTH

gROwTH THROUgH MEETINg CUSTOMER EXPECTATIONS

TAKINg CARE OF 
OUR TRUE ASSETS
“Our Safety, Health and Environment (SHE) team’s key 
responsibility is to ensure Timrite’s compliance with safety, health 
and environmental standards and legislation. We do not only 
promote awareness, but we also ensure the implementation of 
correct practices and procedures,” said Mish Mogale, HR executive 
also responsible for SHE.

“Timrite is committed to providing health and 
safety services that protect our employees 
and the environment. Good practices will not 
only prevent injuries and certain illnesses, 
but it will also address absenteeism, enhance 
productivity and save cost,” he said.

The company has implemented various 
initiatives in this regard recently.  

SAFETY
We have appointed safety officers in the 
regions who focus on safety observation at all 
times.  We managed to successfully decrease 
lost time injuries over the last five years to 
0.26 year to date. A real success story and 
record in Timrite’s history! This achievement 
was the result of improved training and 
education among employees. We continue 
to focus on safety – our target is steeper year 
after year. 

MObILE CLINICS 
To ensure that our employees have access 
to health care and to improve productivity 
Timrite, in co-operation with the Department 
of Health, has introduced mobile clinic 
services to Kemp and Ramanas. 

“Although the visits currently only take place 
once a month, we are investigating the 
introduction of weekly and later daily clinic 
services at all sites. We plan to extend these 
services to the relatives of employees and the 
communities within which we operate,” 
said Mish.

The service entails the provision of primary 
health care. A qualified nurse performs check-
ups, administer medication and refer patients 

to hospital if necessary. Employees at Kemp 
have expressed their appreciation through 
their shop stewards.

FACILITIES UPgRADE
The company has invested almost R2 million 
in the upgrading of employee facilities such as 
dining halls and ablution blocks. New facilities 
were constructed at Ramanas and Yverland 
while upgrading took place at Friedesheim 
and Kemp. The upgrading programme, which 
started last year, is on track and will include 
all other sites in the current financial year. 
These include Satico, Mponeng, Westonaria, 
Modikwa, Bokoni and Rustenburg. 

“This initiative was undertaken to ensure 
employee wellness. We want our employees 
to feel valued. This project demonstrates that 
it is not only about production targets, but 

that we value our employee as true assets for 
Timrite’s future,” said Mish. 

NUTRITION
Timrite has embarked on an initiative to boost 
employee health and performance by serving 
a nutritional supplement once a day to all 
employees at Kemp, Ramanas and Mponeng 
since October last year. It will be rolled out to 
all sites by December this year. 

Nhlayisa’s Power supply is a soy, sorghum and 
maize based porridge that is mixed with water 
or milk. It contains vitamins and minerals 
that address possible diet deficiencies and 
boost the immune system. It is packed with 
specifically formulated nutrients required to 
enhance physical and mental performance. It 
is a great tasting instant porridge that can be 
used as a meal or drink. 

 The nutritional supplement is being served to 
employees at Ramanas as a drink.
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bEFORE            AFTER

Employees working wearing hard hats, safety 
gloves and other protective gear to ensure 
their safety.

Mish Mogale, HR executive

“Business Development’s key responsibility is to identify markets, 
products and services which fall within Timrite’s sphere of expertise 
and will ensure the company’s growth in future,” said Tom Manko, 
marketing executive.

Tom Manko, marketing executive

“We have a dedicated 
team who ensures 
that we deliver new 
products, into the 
market.”

SALES OF NEW PRODUCTS – QUARTER 1
Because these products are new to the market we usually allocate the sales budget to allow growth 
as the year progresses. Therefore the first quarter sales for business development products only 
represented 5% of the full year’s sales budget, with the remaining 95% spread over the rest of the year. 
The quarter’s sales were excellent, especially regarding new bag products. Actual sales exceeded the 
plan significantly due to roll outs happening earlier in the year than what was envisaged in our budget. 

NEw PROJECTS AND SERVICES
Our new products and services include:
• TempRite – A reusable temporary steel prop used in most sectors of the mining industry. We had very 

good feedback from our underground trials and are in the process of rolling it out commercially.
• MatSetter – Our mat pre-stressing system is proving very successful and is being put on stock at three of 

our major clients. 
• FillRite – This new product developed for pillar mining is proving to be a success with sales way above 

expectations at the gold mines. 
• The new line at Yaverland will play a big role in increasing our market share in the non-mining timber 

sector like pallets and furniture components. 

“Sales and Marketing’s key responsibility is to ensure that Timrite 
meets all customer contract requirements regarding product and 
service delivery. The first quarter of the new financial year (April 
to June 2015) has seen a steady improvement in sales compared 
to both last year and the current year’s budgets,” said Tom Manko, 
marketing executive.

SALES bY CUSTOMER TYPE  
QUARTER 1
In the first quarter altogether 55% of sales 
were generated through gold mines, 29% 
through platinum mines and 16% were 
timber sales to outside the mining industry, 
such as pulp to chipboard manufacturers 
and industrial timber. It is thus clear that 
the company’s life blood comes from 
sales into gold and platinum mines. Any 
activity that interrupts the mines’ ability 
to mine directly impacts on our sales and 
production. 

SALES BY PRODUCT – QUARTER 1
In quarter one the company derived a total of 80% of its 
sales from timber based products, 18% from polymer bag 
products and 2 % from steel based products.
The products we sell include:
• Mining timber – All timber based products sold as 

underground support to the mines e.g. timber mats, 
poles, planks, wedges and columnar products.

• Steel products – We procure these products from 
external suppliers and supply it to mines e.g. roof bolts, 
steel plates and TempRites (temporary steel support).

• Mining bags – All polymer based bag products (mostly 
used in the platinum industry) and supplementary items 
e.g. grout, pumps and spare parts. 

• Industrial timber and mills – Items such as pulp and 
wood chips, pallets and gum planks sold to external 
customers.

SALES COMPOSITION 
bY REgION  
QUARTER 1
Westonaria (28%) and the 
Platinum region (26%) make 
up more than 50% of the 
company’s total sales with 
the Free State being the third 
largest region contributing 
22% of total company sales. 

This is a direct result of increased mining activity across our 
markets – both gold and platinum. The highlights were bag sales 
and the growth of new product sales. Despite various mining 
disruptions we remain positive that the wage negotiations in the 
gold sector will be resolved without strikes, unlike the platinum 
strike last year.

SALES AND MARKETING



DRIVING TIMRITE INTO THE FUTURE

You want more information, you want to know about your work, the targets 
to be achieved, about Timrite as an organisation and what its future plans are. 
This is what you told us during a communication audit that was conducted 
in the second quarter of this year. Our leadership team embarked on this 
initiative to achieve our vision of creating a Timrite we all can be proud of.
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Altogether 242 employees participated by means of focus group discussions, questionnaires and 
interviews. The groups represented all the functions and bands. What was the detailed outcome 
and what are we going to do about it?

POSITIVE TRENDS

75,4% 
employees liked the 
work they currently do

71,7% 
employees, including operational 
level employees, felt that Timrite 
was serious about safety

65,9% 
employees, including operational 
level employees, were aware of 
the targets to be achieved

65,9% 
employees regarded the information 
provided by direct seniors and senior 
management as understandable

64,5% 
employees felt they could talk 
to their direct seniors

63,2% 
employees were proud to work for 
Timrite and they liked their work 
and to come to work every day

THINGS YOU TOLD US TO PAY ATTENTION TO
You told us that the information provided was not meeting your 
expectations. The timeliness of messages was regarded as the biggest 
problem in terms of the quality of communication. It was rated 
the lowest by all the groups. Employees on B Band were the most 
negative about the quality of messages. 

The value added by team meetings needs attention. The information 
networks were neither effective in distributing information nor in 
facilitating feedback. 

Trust and respect in the organisation and the overall climate in Timrite 
needs to be addressed. The current state of communication, culture 
and organisational climate would have a negative impact on Timrite. It 
would be difficult to integrate efforts and to make informed decisions, 
which would have a negative impact on employees’ commitment to 
the vision of Timrite and the state of workplace relations. 

IN A NUTSHELL The current state 
of the communication culture and climate 
in Timrite is not positive. It will have a 
negative impact on the organisation. 

OUR GOAL
Our goal is to improve our overall 
communication effectiveness from 

46,5% to 66,5% 
by May 2016! 

HOW TO GET THERE
The following interventions will take us there:
• Communication skills training for line managers
• Communication Buddies were training to assist with 

information flow
• The quality and frequency of meetings will improve 

because of communication training
• The Talkrite house journal to be published every 

quarter
• Notice boards to be improved and maintained by 

Communication Buddies
• Information are going to flow better because the 

meeting network will  be aligned
• We are going to work on the values to make sure 

that everyone understands it and is able to live it

COMMUNICATION BUDDIES 
Make sure you know who the Communication Buddy in your area is. They are key role-players on 
our road to success!

AREA  BUDDIE         NUMBER  EMAIL

Kemp  Veronica Ndlovu         082-589-4373 v.ndlovu@timrite.co.za

Mponeng Shadrack Ntjoboko     083-645-7161 s.ntjoboko@timrite.co.za

Ramanas Leonard Mabuza        076-120-9397  l.mabuza@timrite.co.za

Rustenburg Judith van Wyk          082-883-3429 j.vanwyk@timrite.co.za

Satico  Msizeni Ntombela      072-836-4493  m.ntombela@timrite.co.za

Westonaria Stephen Malatji          072-538-2896 s.malatji@timrite.co.za

Yaverland Isaac Sishuba              079-781-8803  i.sishuba@timrite.co.za
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VIEWS AT OPERATIONAL LEVEL
At most of the sites communication with key role-
players were rated as negative. At two sites, Kemp and 
Mponeng, the participants in the focus groups rated 
communication with their direct seniors and managers 
highly.

Understandability was rated as a problem because of 
the language competence of operational employees. It 
was felt that messages, especially HR messages ought 
to be translated into ethnic languages. 

The timeliness of messages had a significant impact 
on the quality of the messages received on the 
operational levels. Information about vacancies was 
usually put on notice boards after the closing date. 

WE HEARD YOU!
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THE PEOPLE OF TIMRITETIMRITE AS cORPORATE cITIzEN

TEAM TIMRITE gIVES HOPE
Team Timrite of the Nelspruit regional office made their mark at the recent CANSA Relay Walk for 
Life. They did not only walk the track overnight with passion to symbolise a cancer patient’s long 
journey, but they also sold 100 trees of hope to raise funds for the fight against this dreaded disease.
“Each company that enters a team is expected to raise funds for 
the event. As we deal with trees we thought it a good idea to sell 
trees of hope. The message of CANSA is to give hope – our trees 
are flourishing, growing, giving oxygen and life and therefore hope. 
We raised R2,000 by selling 100 trees at R20 each,” said Lisa Venter, 
personal assistant/logistics co-ordinator. 

The event started with an opening ceremony followed by the first 
lap walked by cancer survivors to celebrate their determination to 
overcome cancer. Caregivers such as doctors, nurses and family 
members were honoured for their dedication, commitment and hard 
work when they walked the second lap. There was a moment of silence 

during the Luminaria Ceremony (lighting of candles) to remember 
loved ones who lost their battle against cancer, but also to celebrate 
those who have won the fight.

During the evening there was entertainment for all, fun activities, dress 
up laps and even a Toi Toi lap to emphasise the fight against cancer. 
Great comradery was felt throughout the evening. 

“Team Timrite participated as we believe in the value of life. Therefore 
we are supporting CANSA to find a cure for cancer. It raised our team 
spirit too as we proudly wore the smart “TEAM TIMRITE” branded 
shirts and kept our banners flying high!” Lisa concluded. 

FROM DICTIONARIES TO DANCE
DONATION BRINGS JOY –

A mid-year gift of stationery to the value of R10,000 
and a CD player was like Christmas to a group of young 
learners from the Impact School in Johannesburg. “We at 
Abraham Kriel Childcare are so grateful to Timrite for such 
a valuable gift towards the development of our kids,” said 
Colette Ramjathan, marketing assistant.

LISTENINg, MUSIC AND DANCE
“Teachers were really struggling with the shortage of stationery. The 
CD player is an absolute bonus as a much needed tool to conduct 
listening tests. The teacher plays stories and the children answer 
questions at the end of the story. It helps them to pay attention and to 
listen carefully. The CD player is also used for music appreciation and 
dancing,” said an exciting Colette. 

100 KIDS TO bENEFIT
Timrite has adopted various schools linked to Abraham Kriel Childcare 
since 2012. Altogether 100 children between the ages of 9 and 19 
will benefit from the donation. The stationery include glue, scissors, 
calculators, mathematical sets, dictionaries, clay and chair bags. 
Timrite makes a donation to them every six months. Abraham Kriel 
Childcare is a registered non-profit organisation providing childcare in 
the greater Johannesburg and East Rand in Gauteng. 

“Timrite believes to be really effective as a business, the company 
needs to contribute to the social and economic development of the 
communities in which it conducts business,” said Mish Mogale, HR 
Executive. 

children from the Impact School are proudly displaying their stationery and 
cD player.  

OUR FIRST ROCK ENgINEER 
IN THE MAKINg

“We are proud of Sanele Mukondeleli, 
solidly on his way to becoming the first 
rock engineer in Timrite. He has not only 
obtained his Strata Control Certificate 
with 95%, but he has also progressed 
to the next step of studying towards 
the Rock Engineering Certificate by 
obtaining his Rock Engineering paper 
1 certificate. Indeed a unique in-house 
skill that no one employed by Timrite 
has,” said Gerry Sarmento, new business 
development manager.

To qualify as a Rock Engineer you must first obtain the Strata Control Certificate and 
then pass three theoretical papers and a practical exam.  Sanele has passed both the 
Strata Control and Rock Engineering paper 1.

Sanele (assistant manager – research and development in the New Business 
Development Department) has taken it upon himself to further his studies. Once 
qualified, it will enable him among others to deliver a higher level of analysis and input 
into mine design and layout, including the design of support systems. 

The duties of rock engineers include the collection, analysis and interpretation of 
data on rock mass. They also conduct risk assessments and design support systems to 
combat rock bursts and gravity related fall of ground. 

We wish Sanele the best of luck at achieving his dream of qualifying as a rock engineer.

IN MEMORIAM
We extend our deepest sympathy to the families 
and colleagues of the follow employees who 
passed away recently. They will be missed.

J NDUMO, Dicondi – crane, Satico, 
6 February 2015

D CHAUKE, Driver – forklift, R&D, 
17 February 2015

P SHIbA, Operator – hyper chipper machine, 
Satico, 13 March 2015

N CHILOANE, General lab – feeder, Ramanas, 
26 March 2015

SJ MDLULI, General lab – feeder, Satico, 
24 may 2015

A MADONSELA, General lab – attendant Bin, 
Satico, 26 June 2015

JT TIbANE, Operator – saw, Yaverland, 
10 July 2015

AL MORIRI, General Lab – cleaner chips,  
Ramanas, 15 August 2015

wELCOME TO 
NEw EMPLOYEES
FESTUS LETEANE 
Manager – business development, HO Executive

bONANg MODISANE 
Admin – clerk finance, PP Rustenburg

THObEKA KHwENENYANE 
General lab – cleaner office, WW Reg S&M

YASMEEN SAHAbODIEN 
Admin – logistics clerk, HO Logistics

MTHETHELELI NDAKAzA 
Manager – procurement, HO Procurement

OCTAVIA PHOOKO 
Admin – regional accountant, PP Regional

LUCKY zONDI 
Forester - silviculture, Satico Plantation

MbUSI MKHAbELA 
Artisan – millwright, Ramanas

THEMbEKA SHAbANgU 
Specialist – IR, HO Human Resources

NOMbUSO MANIKELA 
Learner, HO HR Training

NObUHLE FAKUDE 
Learner, HO HR Training

VUSI MNISI 
Learner, HO HR Training

DELISILE NgUbENI 
Admin – personal assistant, HO Executive

LOOK OUT FOR STUDY 
ASSISTANCE 2016
Timrite introduced a study scheme to 
assist employee’s dependents to further 
their studies through any accredited tertiary institution such 
as colleges, technikons and universities. The response from 
employees who have made use of this benefit, has been very 
positive.

More detail about the admission process for 2016 will be communicated in the 
next Talkrite at the end of November. Look out for it and apply in time as more 
people are expected to apply. 

For more information please contact: 
Mahlako Mphahlele (HR specialist) at 011-475-1600 or 
m.mphahlele@timrite.co.za

Sanele Mukondeleli, the keen 
student who is acquiring unique 
skills within Timrite. 

“Education is the most powerful weapon you can use to 
change the world.” Nelson Mandela
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SOLID GREEN • PANTONE 3435c
LIGHTER GREEN • 40% PANTONE 3435c

To be the preferred 
supplier of stope 

support products and 
services to the mining 

industry in Africa.

Timrite started 
by a group of 

entrepreneurial 
executives.

2013

Business growth through 
focus on innovative stope 
support solutions for gold 

mining industry.

Business growth 
in the platinum 

sector.

Business  growth 
in industrial timber 

and diversified 
supply to the mining 

industry in Africa.

Engineered timber 
mat products.

Engineered polymer 
products. 

OUR STORY...

2015

Thebe Mining 
Resources 
acquires a 

majority share 
in Timrite.

Engineered steel 
based products.

Growth through product and market diversification

1995

FOCUS AREAS

OUR VALUES

RESEARCh And 
dEVELOpmEnt

Flexibility

Accountability

Safety

Integrity

Innovation

2005
Timrite grew from 

strength to strength 
through merging with 
MIMS (Mondi Imbani 

Mining Supplies) 
and acquiring Satico 

plantation.

Engineered columnar 
products


